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							“I have no special talent. I am only passionately curious.”
Albert Einstein


							
						

					

				

				
				
				
			

			
				
				
				
					
						
						
							“You miss 100% of the shots you don’t take”
Wayne Gretzky


							
						

					

				

				
				
				
			

			
				
				
				
					
						
						
							“Vulnerability is the birthplace of innovation creativity and change”
Brene Brown


							
						

					

				

				
				
				
			

			
				
				
				
					
						
						
							“Technique and ability alone do not get you to the top, it is the willpower that is most important”
Junko Tabel


							
						

					

				

				
				
				
			

			
				
				
				
					
						
						
							“Play is the fundamental
category of human behaviour, without which civilisation would not exist”
Jeremy Rifkin
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				Smart thinking


			

				
				
				
				
				We love to learn. It’s part of our DNA. And once we’ve discovered something new or exciting, we like to share it. That may be in a LinkedIn Post, a white paper, an episode of our podcast, our newsletter or at one of our many regular, free events.

Why not explore some of our recent thinking.




			

			

				
				
				
				
			

				
				
				
				
				
				
			

				
				
				
				
				
				
				
				
				
				[image: ]
			

			

				
				
				
				
				
				
				
				
				
				[image: ]
			

			

				
				
				
				
				
			

				
				
				
				
			

				
				
			

				
				
				
				
				
				
				
				
				
				
				
				
				
				
				
				
				
				White papers


			

				
				
				
				
				We’re always learning. And we love to share. Explore some of our white papers, take a read.
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				The Being Human Series


			

				
				
				
				
				Our series of live and virtual explorations of what it means to be ‘human’. 
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						 Resilience Reimagined
						 What does Resilience mean to you? During this interactive workshop, we will reimagine and redefine what the ‘R Word’ means for leaders and organisations navigating uncertainty, and practice exercises to better equip us to lead in 2024.
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						The Infinite Game
						 Finite games have clear rules, well-defined beginnings and endings, and clear winners and losers. Infinite games have fuzzy rules, no clearly defined “winner” and the players can change the way they play anytime. We explored some tools and tricks to help us play in The Infinite Game of Being Human, applicable to all parts of our lives.
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						Power of Failure 
						 “A lack of success” or “an unwanted outcome” are dictionary definitions, but what if we flip failure on its head? We know failure is the surest route to ultimate success, innovation, learning, growth and breakthroughs. We deep dived into some practices and habits that can help us get more comfortable with failure, to welcome it and even move towards it!
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						The Art of Collaboration 
						 What is collaboration, and what is it not? What’s the difference between cooperation and collaboration? When should we collaborate and when should we cooperate? These are some of the questions we explored in our session The Art of Collaboration with some engaging activities using stacking cups!
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						Stories Connecting?  
						 We brought to life some tools and tricks to help improve your storytelling techniques which can be applied to your every day, from crafting better stories to making messages land, and importantly, stick – we explored it all!
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						Why aren’t you
						 In a world increasing dominated by technology, apps and screens, and a pace of life that is faster and more demanding of our time and attention, how can we remain present and connected to others around us? Through some reflective and energising activities we discovered how challenging active listening can really be.
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						No App For That…
						 To kick us back into our live series of Being Human events, we took some time to ‘slow down to speed up’ and remind ourselves what it means to be human in a world where we connect with people more through phones than we do face to face. 
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						Becoming a Highly
						 Microsoft published a report in 2021 saying that productivity has increased with more meetings, emails and Teams messages being witnessed than ever before, but is this a good thing? We explored the pillars of organisational habits that entities need to develop in order to flex and stretch their creative muscles.
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						Inclusive Leadership
						 With special guest Miranda Wayland, Creative Director at BBC, we discussed what it takes to be an inclusive leader in a challenging novel and hybrid working environment.
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						Getting Back Together 
						 With the pandemic and lockdowns showing signs up easing up, we explored the value and importance of bringing colleagues, teams and organisations back together to strengthen relationships, engage workforces and drive performance. 
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						Fostering Collaboration 
						 In this virtual exploration of Collaboration, we broke down the practice of Collaboration into three parts; the Collaborative Conversation, the Collaborative Project and the Collaborative Culture.
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						The Power of Play 
						 Children are experts at this, but why does our capacity to play generally deteriorate the older we get? We explored the attitudes and mindsets of play, and how to introduce more play into our daily lives, to encourage us to do things for fun rather than for a result!
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						Culture of Wellness 
						 We hosted a conversation with special guests from around the world to hear about their organisational wellness initiatives to promote working environments where people can be vulnerable and safe. 
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						The Power of Humour  
						 Humour is that almost magical elixir that can break the ice, cut through tension and powerfully connect us with others. With wonderful guests, Neil Mullarkey, Paul Boross and Francis Gilsen, we explored what humour is, what happens in the brain when we laugh, some practical tips for using humour and how to avoid it all going horribly wrong!
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						Wellness vs Burnout 
						 We explored the well-being and burnout challenges that companies were experiencing following the outbreak of COVID-19. How was remote working affecting the well-being of our employees? What are the long-term implications of stress? And what we can do we to mitigate stress?
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						Beyond Resilience 
						 Across the summer of 2020 we explored, in a series of virtual practices, our nine characteristics of resilience. We provided audiences with playful habits, rituals, and exercises to strengthen these characteristics to help individuals and teams cope with the current working environment.
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						 Resilience Reimagined
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						Beyond Resilience 
						 Across the summer of 2020 we explored, in a series of virtual practices, our nine characteristics of resilience. We provided audiences with playful habits, rituals, and exercises to strengthen these characteristics to help individuals and teams cope with the current working environment.
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				The Being Human Newsletter


			

				
				
				
				
				Our curious collection of things we’ve read, seen, heard – that got us thinking!
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				Who we help


			

				
				
				
				
				Our clients are some of the world’s most respected brands and businesses.
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		To provide the best experiences, we use technologies like cookies to store and/or access device information. Consenting to these technologies will allow us to process data such as browsing behaviour or unique IDs on this site. Not consenting or withdrawing consent, may adversely affect certain features and functions.
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